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“The Design Thinkers Academy is all you need to start 
changing your company’s design culture” 
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Design evangelist & orchestrator
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Ethnography Research for Innovation is fast-
paced and action-packed, so you’ll make rapid 
progress from day to day. Throughout the 
course, our coaches will be on hand to support 
your individual learning journey.

learn how To:
1. Understand the role of observational meth-
ods and their benefits.
2. Use ethnography to develop a deeper under-
standing of human behaviours.
3. Learn about different approaches to cus-
tomer insight.
4. Curate and package your data into powerful 
storylines.
5. Apply ethnographic research as part of your 
design thinking toolkit.

who iT’s For whaT you’ll learn TeaM

Miquel Mora, Technicolor

23rd – 25th January 2017

You’ll be joining an international mix of 
delegates from corporates, agencies, 
start ups, public and third sectors who 
want to know more about user-centered 
research or commission it from others.



If you’re interested in booking but you’d like to talk to us 
first, do contact us.  All our courses are run in Central 
London.

Our courses repeat over the year and we have a long 
track record of designing customised courses for 
business. You can tailor any of our open courses for 
your organisation. Ask us to run a one-off stimulus 
workshop, train your leaders in design thinking or help 
you build an innovation culture across your business. 

23rd – 25th January 2017 (3 days)
9.30am – 5.30pm

day by day

Early bird : £1,750 + 20% VAT till 27th November
Regular : £1,950 + 20% VAT till 20th January

+44 (0)20 8785 6079 
bookings@designthinkersacademy.co.uk

day 1: Find
Ethnographic specialist Becky Rowe will be your 
lead coach for the next three days. After an over-
view of research methodology, you’ll be set a real-
life project by a sponsor client. In small teams, 
supported by our coaches, you’ll head out to con-
duct fieldwork – and pilot and prototype your data 
collection tools.

evening talk: What makes impactful research? 
A leading ethnographer will share their insights 
into research as a tool for change in business.

day 2: reFine
Day two starts with a masterclass from an 
industry professional with first-hand experi-
ence of commissioning ethnographic research 
to support innovation. Then you’ll continue 
your fieldwork, putting new observational 
techniques into practice. You’ll process your 
data and build a narrative about your results. 
And by the end of the day, you’ll have the skills 
and tools to draw meaningful conclusions and 
create a platform for innovation.

day 3: FraMe
With a variety of creative tools at your disposal, 
you’ll design and deliver powerful presentations. 
You’ll feed your research back to the sponsor client, 
learning how to unlock the power of ethnographic 
data to inspire innovation. Our coaches will be on 
hand to help you reflect on your personal learning 
journey, and discuss how you can commission and 
use ethnographic tools in your organisation.


