5 Live sessions

English spoken

2 weeks, 12.5 hours

2-Week
FastTrack Online
Design Thinking
Course

Register here!

At-a-glance

Register here!

This course covers the entire end-to-end Design Thinking process, equipping you with
its key methods. It focuses on building a foundational understanding of Design Thinking and
associated technical skills. Tailored with a live brief that simulates a relevant client-focused
challenge, FastTrack is delivered over 5 days, across a 2-week period, with 2.5 hours per session
and is the perfect introduction to Design Thinking.

5

Online live
sessions

1

Challenge

+20 4.7/5 100%
Over 20 methods
learned

Course rating

“Without hesitation I’d recommend Design Thinkers Academy.
I did my training with them and they are exceptional.”
Sally, BlackDog Consultants

2

of alumni
recommend this
course

Discover the program

Register here!

We begin with an on-boarding session to familiarise yourself with the online learning
environment and software. The course then takes place as 3 sessions over 3 consecutive days,
with a follow-up session 1 week later.
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Session 0 (2.5 hours)

Session 1 (2.5 hours)

Session 2 (2.5 hours)

Session 3 (2.5 hours)

Session 4 (2.5 hours)

An introduction to Design
Thinking. Meet the team and
get to know the software we
will use on the course.

Methods covered:
Hypothesis Amnesty,
User Research, Interviews,
Data Clustering.

Methods covered:
Stakeholder Mapping,
Building Persona,
Customer Journey
Mapping.

Methods covered:
Opportunity Statements,
Ideation methods,
Idea prioritisation.

Learn about Prototyping,
User testing, Pitching &
feedback. We will also
share case studies and
suggest next steps.

Kick-off

3

Discovering
behavioural
insights

Defining the
customer
question

Develop
& deliver
solutions

4

Follow-up
& next steps

Who is it for?
This course is for anyone
who hasn’t used Design
Thinking before and wants
to learn online, alongside
our coaches. Delegates to
our courses come from all
over the world, from sole
traders to CEO’s, from the
finance industry to health.
Here’s what they say about
our courses:

Register here!
“The trainers were
really experienced and
knowledgeable. They did
an amazing job of making
this course engaging,
considering it was virtual.”
Ayesha Mattu, Allianz

“I think this has been a great
investment in learning.
I like that I have tools that I
can take into the workplace
and start applying with the
learning straight away.”
Dennis Foley, VWFS

“It was a great experience the team are amazing.
Very well organized.
Really worth the money.”
Kobus Jooste, Mediclinic Middle East
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Meet the team

Register here!

Our Faculty of Coaches are expert practitioners at the
forefront of design and innovation. Many coaches balance
leadership roles in business with their teaching for the
Design Thinkers Academy.
David Kester

PARTNER, DESIGN THINKERS
ACADEMY LONDON
David Kester leads and advises
on complex innovation projects
for government and industry,
pioneering new ways to turn
social and business challenges
into innovation and enterprise.
Formerly chief executive of
both the Design Council
and D&AD, David is also an
honorary professor at Warwick
Business School.
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Susana Osório

Craig Tomkins

Goldie Chaudhuri

Mo-Ling Chui

HEAD OF DESIGN, FACILITATOR
Susana has been guiding
teams to develop new solutions
across a variety of industries
and geographies, from
commodity to luxury goods,
for clients including Conrad
Hilton Hotels and Fung
Group. Her wide-ranging
experiences help her integrate
the best practices of the design
and start-up worlds, to help
corporates innovate.

LEARNING DESIGNER
Goldie has been a Visiting
Tutor for Innovation Design
Engineering and Global
Innovation Design at the RCA
and with the Dyson School of
Design Engineering. She has an
MA/MSc in Innovation Design
Engineering and was a Research
Associate in Sustainable Design
Engineering and a Designer-inResidence with the Institute of
Imagination.

SENIOR SERVICE DESIGNER
& HEAD OF TRANSPORT
Craig has extensive experience
working as a Service Designer
within design agencies and global
management consultancies.
He develops service prototypes
and delivers trend insights.
Trained as a Transport Designer,
Craig graduated from the RCA
with a MA in Service Design.
He now specialises in users’
human-centred needs.

EDUCATOR, CREATIVE STRATEGIST,
FACILITATOR
Mo-Ling is a Creative Consultant
and Facilitator for companies,
brands and multidisciplinary
projects. She is the Course
Leader for Design Management
at LCC and has worked on
integrated marketing campaigns,
large-scale brand activations and
exhibitions with agencies and
events including the Olympic
Games and World Expos.

The details
Technical setup &
requirements

This workshop will take place in
an online setting, via Zoom for
voice and video conferencing,
and via Mural for visual remote
collaboration.
• The best way to access
these tools is via a desktop
computer or laptop with a
strong internet connection
(minimum recommended
speed 1 Mbps).
• Phones and tablets are not
recommended.
• Your computer will need
microphone & webcam
capabilities.
More information will be
provided in a welcome pack,
that will be sent to you before
the course commences.

Register here!

More about
Design Thinking

The impact of design is becoming
more and more recognised,
with recent studies showing
that companies that are most
skilled in executing design
principles achieved 32%
more revenue and 52% more
total returns to shareholders,
whilst design-led companies
outperformed the S&P index by
219% over 10 years.
Have a look at these to
find out more about
Design Thinking:
Harvard Business Review article
Why do we need Design Thinking?,
Harvard Business Review video
A 15 minutes TEDX talk by
Catherine Courage on igniting
creativity
The Power of Design Thinking
with McKinsey
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Price

Exclusive discount price –
first 5 places: £750 (+VAT if
applicable) /Regular: £825
(+VAT if applicable)

About the Design
Thinkers Academy

We are the Design Thinkers
Academy, a training
organisation for business,
specialising in collaborative
innovation. We bring with us
the systematic methodology of
Design Thinking, a structured
and evidenced approach to
learning. We provide time and
space for teams and individuals
to be inspired and challenged,
to learn by doing and finally,
to strengthen their ability for
creative problem solving. We
organise live courses, online
courses, events, lectures and
personal coaching programs.

Some of the companies who
have attended our courses

Schedule at-a-glance

Register here!

SESSION 0
KICK-OFF

SESSION 1
DISCOVERING
BEHAVIOURAL
INSIGHTS

SESSION 2
DEFINING THE
CUSTOMER
QUESTION

SESSION 3
DEVELOP
& DELIVER
SOLUTIONS

SESSION 4
FOLLOW-UP
& NEXT STEPS

Login

Login

Login

Login

Login

Welcome and
Introductions

Recap and reflections

Recap and reflections

Recap and reflections

Recap and reflections

A live challenge
to practice on

Mapping key stakeholders

Reframing the brief in an
Opportunity Statement

Start building your ideas

Introduction to Mural
(visual collaboration tool)
Introduction to Zoom
(videoconference tool)
Introduction to
Design Thinking
Wrap-up

Introduction to
qualitative methods
Hypothesis Amnesty
User Interviews
Download of interview
data and synthesis into
user insights
Debrief

Building your persona
Building your
User Journey Map
Debrief

Creating a portfolio of
concepts and ideas with
varied ideation techniques
Prioritising and
selecting ideas
Debrief

Testing ideas with endusers, define prototype
Pitching your ideas and
giving/receiving feedback
Sharing of case studies
Sharing of opportunities
and challenges in applying
Design Thinking in your
own professional context
Wrap-up
Graduation & celebration
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Want to know more?
Call our Customer Relationship
Coordinator, Shanna Bent, at:
+44 (0)7552 730 231 or email
info@designthinkersacademy.co.uk

Register here!

